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C 3 no 8 uioHa 2019 ropa NponaeT MexayHapoaHbIi thopym BuaHeca u
Bnactn «Hepens Poccuitckoro Pureiina», macwrabHoe QTpacneeoe MeponpusaTue
B CPEPE PO3HUUHOM TOProBAU ¢ y4actuem busHeca u rocypapcTea. MeponpusaTtue,
Ha KOTOPOM OpPMUPYIOTCA OCHOBHbIE HanpaBneHns passutus cepbl POIHUYHON
TOPTOBNU,  ONpefensioTes NOAXOALI rocyaapcTsa K Pa3BUTUIO COBPEMEHHOTO U
UNBWUNU30BAHHOTO phiHka puTerna, pelaoTes npobnemsl oTpacnu.

OprakusaTtopamu Henenu Puteinna ABNAOTCA MuHucTepeTso
NPOMBILLNEHHOCTU U TOProBnu Poccuitckoi ®enepaummn u Poccuiickas accouymauuma
3KCNEepTOoB pbiHKka puTeiina.,

Hepena Poccuiickoro Puteiina NpoAaeT yxe B NAThbIN pa3 c OXUAaeMbIM
KoMM4ecTsoM y4actHukoB Gonee 7 000 uyenosek, B 2015 ropny nepsas Hepgens
Puteitna coBpana Gonee 3 000 ydacThukoB, B 2016 rogy - 4000, 8 2017 rogy -
Bonee 5 000, B 2018 regy — 6onee 6 000 Yyenosek.

YyactHukamu hopyma aensioTes npeacrtasutenu [Npasutensctea Poccuu w
theaepantHbiX opraHos BNacT, rocyAaapcTBeHHbIX OpraHos notpeburtensckoro
PbiHKa  cyBbekToB  Poccuiickoit Penepayuu, Bedyune denepansHbie
PETMOHaNbHbie  puTelinepsl,  kpynHewwwue poccuiickue 1 MexayHapoaHbie
OPTaH13aumm NoCTasLUIMKOB U APYrie YYACTHUKM noTpebuTensckoro peiHka Poccuu.

B nporpamme HPP 2019:

o bonswasn KOHOEPEHLMOHHAS NMPOrPAMMA, BKNIOYAKOLLAA KOHTPeCcehl
(AnkoronbHeii, Mackoi, MonouHsii, XnebHsiit), KOHbepeHLuu no
MapkeTunry, HR, IT, kommepueckoit nonutuke, CTM u ap.;

* BbicTaska RETAIL WEEK EXPO AEMOHCTDUPYET nepefoBblie paspaboTku u
TexHonoruu B cpepe puteiina;

e UEHTP 3AKYNOK CETEA™ — NPAMbIEe MHAMBUAYATbHBIE NEPEroBopk! 0
floCcTaBkax ¢ ydacTuem npeacrasurenei cnyx6 3akynok (cbeaepanbHbix u
PErMoHanbHbIX PO3HUYHLIX CETell) 1 NOCTABLMKOB noTpebnpogyKumu;

* Bcepoccuiickuin koHkype MuHnpomTopra Poccun «TOPFOBNS POCCHUWN» Ha
Nydiine peleHus v uaeu, peanuayembie pasHbIMu TOProebiMu hopmaTamu:

e [lpodeccuoHanbHbiil OTpacnesoii koHkypc RETAIL WEEK AWARDS:

¢ TOP RETAIL MANAGERS — NepBbIA POCCUINCKUIA peiTuUHT TON-MeHeKepos
B puTenne;

* WHHoBaumorHsle PUTEWR TYPbI:

* KYBOK HEAENU POCCUNCKOrO PUTENIIA MO MWUHU-OYTBEONY ¢
yHacTuem CoTpyaHUKOB POCCUIACKOM PO3HULIbI M YIEHOB UX CeMeil.
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I'nasuast ema «Hepgenu Poccuiickoro Pureitiia 2019y — s¢pdexTuBHOCTE M
HOBBIe TOYKH pocTa

V' MexnyHaponssrit bopyM GusHeca u BiacTu «Hemens Pocceuiickoro
Pureiina 2019y (nanee - Dopym),  opraHHzoBaHHBI Munucrepctrom
NPOMBILINIEHHOCTH W TOProBAM Poccuiickoit ®enepaunn  u  Poceuiickoit
accoUMalrer 3KCIepToB phIHKa puteiina (PADPP), npoiiner 3-8 mious 2019 ropga
B Mockse, B Lentpe MexnyHaponHoi Toprosin (Mocksa, Kpachonpecrenckas
Hab., 12),

Henens Poccwiickoro Purteiina — 9TO  BeAyllass KOMMYHHKALHOHHAS
OTpacnesas mowaka, kotopas cobepet B 3TOM roxy Gonee 6000 BlIalenbleB U
TOT-MEHE/KEPOB KPYMHEHIUUX DPO3HHYHbIX Komnanu# Poceun, npencrasureneit
Hpasurensersa Poceuiickois Denepanuy, pervoHaTbHbIX OpraHoB BJIACTH, TI'je
YHACTHHKH BCECTOPOHHE 06CYHKIAI0T i PCLIAIOT KJIOUeBble BONIPOCH TOProBIIHY.

I'naBHo# Temoit bopyma 6ymer «OPOeKTHBHOCTE B pUTeiine: HOBbe TOYKH
poctan. Poccuiickue p MHPOBBIC  5KCIIEPTBI  paccKakyT Ha bopyme 06
ONTHMH3aUMK  Ou3Hec-npoLeccos y PA3BUTHH  KOMIIETEHLMH  COTPYAHHKOB,
peanbHol Gopnbe ¢ motepsmu u HapallMBaHWK KIHEHTCKOM 6a3sbl, TouHoM
[IPOTHO3UPOBAHUM MIPOMAK U MHOIOM APYTOM.

Toctu dopyma us TEPBBIX PYK Y3HAIOT 0 GNMKAMIIKMX Mi1anax MUHHCTEpCTB
H BENOMCTB B cdepe Toprosnwu, o TIOCTIEAHNX 3aKOHOJATEBHbIX HHHIIHATHBAX,
[103HaKomsTCss ¢ HoBeduIMMu AHANNTHYECKUMH  HCCNe{OBaHUsIMHY, JYYIIUMHU
POCCHHACKUMU 1 MHUPOBEIMY MPaKTHKAMH 11O MOBBIIEHHIO 3D HEKTHRHOCTH paboThI
POSHUYHBIX KOMNaHUi, B gMcKyccHsx CMOTYT obcyauTh GoneBble TOUKM cBOEro
OM3Heca.

Briepseie B pamxax ®opyma npoiigyr Mounounbii, MsicHoi, AJIKOTONbHBIH
M X1ebHEIT KoHrpecchl, Dty HOBbIE THCKYCCHOHHEIC (OPMATHI 0BBbeAHHAT
PHTEHNEPOB 1 Npon3BoaNTENEH 115 KOHCTPYKTHBHOTO AMasiora.

Bo Bropoi pasz s pamkax ®@opyma npoitner KOHKypc MunucrepcTpa
NPOMBIIUIEHHOCTH W TOProBAM Poceutickoii Denepaurn  «TOPTOBJLS
POCCUMY», uensio KOTOpOro siBnsieTcs BbISIBiICHME U npornaraHaa nyyuux
IPaKTHK 1 00BEKTOB PerHoHaIbLHOrG pureina. Hanomuum, uto NpowsiomM roay
OBLT OTMeUeH aKTUBHEIi MHTepec Ou3Heca K yqacTuio B KOHKYpCe — OpraHH3aTops!
NOJNYYHIIN COTHH 3asBOK.

Kpowme toro, B genosoii nporpamme @opyma:



° Bonsuias KOH®EPEHIIMOHHA ST [IPOI'PAMMA, sBrutouaromas
bonee 80 meponpustuit (koHQepeHLHMH, KOHpecch, Kpyrilble CTOJIbI, MaHebHbIE
AUCKYCCHH, MacTep-KJ1acchl U Ip.)

® MacmitabHass  Brictaska RETAIL WEEK EXPO, KOTOpas
ACMOHCTPHPYET nepeoBbie paspaboTKH ¥ MHHOBALHOHHbIE TEXHOJIOTUHM B chepe
pureiia;

® HEHTP 3AKYIOK CETEil - IpAMblE  MHAMBHOYaTbHble
IICPErOBOPEI O IMOCTAaBKaX ¢  yyacTHeM MpencTaBuTesneit cmyx6 3akynok
(benepansupix  u PETHOHANBHBIX  PO3HMYHBIX  ceTell) wu NIOCTaBLIHKOB
MOTPEOUTENBLCKHX TOBAPOB;

@ [Tpodeccuonankhprit OTpacieBo  koukypc RETAIL WEEK
AWARDS (10 HOMHHAaLUIA);

e Iepconansheiit  peiitunr TOP RETAIL MANAGERS —
CAVMHCTBEHHBIN PEUTUHT TON-MEHEKEePOB B puTeiine:

J Hrnorauuonusie PUTEWJT TYPBI KpyTiHeiiiune u Hanbosee
TEXHOJIOTHYHBIC PO3HHUHEIE U IOTHCTHYECKHE KOMTIIaHUH;

* KYBOK HEAEJMA POCCHICKOIO PUTEIJIA 110 MUHI-
DYTBOJIY ¢ yyactuem COTPYAHHKOB POCCHICKOH POZHUIIBI M YJIEHOB HX ceMeit.

B nacTosmee Bpems bopmupyercs nenosas nporpamma. lupekuus bopyma
HPUIIIALIACT NAPTHEPOB I BCECTOPOHHETD PaCCMOTPEHHSA BaXHEHIIUX Bonpocos
OTPacjeBoro passuTHA. IIpeAnoXeHHs MO BHeCeHHIO HOBBIX TEM B [eJOBYIO
MOBECTKY GOpyMa NPHHMMAIOTCS MO retailweek/@raerr.ru.

Creaure 3a 06HOBACHHAMY Ha obuManbHOM caiiTe Heaenu poccuiickoro
puTerna-2019: wwiv.retailweek.ru.




